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Event Details:

o Name of Event: Pharmacy Week Celebration 202627

e Academic Year: 2026-2027

o Event Title: Pharmacovigilance (PV) Awareness Debate Competition

e Organizing Institute: School of Pharmaceutical Sciences, Sandip University

o Event Venue: School of Pharmaceutical Sciences, Seminar Hall.

e Event Date: 22th September 2026

e Event Duration: 4:00 pm to 5:00 pm

e Names of the coordinators: Dr. Pradeep Deshmukh, Dr. M. Kaleem, Dr. Sunil
Patnaik

e Judges: Dr. Balaji

Event Outline & Outcome of the event:

Outline of Program:
The Pharmacovigilance (PV) Awareness Debate Competition was organized under the Pharmacy

Week Celebration 2026-27 for B. Pharm students. The programme focused on developing
students’ understanding of the differences, advantages, limitations, affordability, quality,
availability, and appropriate use of branded and generic medicines. Three groups of participants
took part in the competition and presented arguments from different perspectives. The participants
actively engaged in presenting their views, responding to counterarguments, and discussing the role
of pharmacists in promoting rational and informed medicine use. The activity provided students
with an opportunity to connect their academic knowledge with practical issues in the
pharmaceutical and healthcare sectors. The debate also encouraged effective communication,
teamwork, confidence, logical reasoning, and critical thinking. Based on overall performance,

Winner and Runner-up awards were presented to the deserving groups.

Objective of Program:
1. To enhance knowledge about branded and generic medicines, their characteristics, uses,

and significance in healthcare.
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2. To develop critical thinking by encouraging students to analyse branded and generic

medicines from different perspectives.

3. To improve communication and public speaking skills through structured presentation of

arguments and participation in the debate.

4. To promote teamwork and confidence by encouraging students to collaborate, present their

views, and respond effectively to opposing arguments.

5. To connect academic learning with practical healthcare issues and encourage students to

discuss relevant topics in the pharmaceutical field.

Outcome of Program:
The debate enabled students to gain a broader understanding of branded and generic medicines,

including aspects such as cost, quality, accessibility, availability, and patient awareness.
Participants demonstrated improved confidence in expressing their views, presenting arguments,
and responding to opposing opinions. The activity strengthened students’ communication,
analytical, teamwork, and decision-making skills. The recognition of the Winner and Runner-up
groups further motivated students to participate actively in future academic and co-curricular

activities.

Session Highlights
Faculty Participants: 20

Student Participants: 5

Teams: 3

Debate Competition Rounds: 1

Time: 4:00 PM-5:00 PM

Awards: Winner and Runner-up teams were felicitated with prizes and certificates.
Certificates: The remaining three teams received E-Certificates for participation.

Felicitation: Prizes and certificates were presented by the esteemed Chief Guest, Dr.
Amol B. Patil, Nicolaus Copernicus University, Torun, Poland.

Overall: The Debate Competition successfully enhanced students’ knowledge,
communication, critical thinking, teamwork, and awareness of branded and generic
medicine use.
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Glimpses of the Programme.
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What are Branded Drugs?

* Sold under a specific
brand name. — Feature Branded Drugs Generic Drugs

¢ Manufactured and marketed
by a company.
* Usually cost more due to

————
brand value and marketing. d Manufacturer  Original company Multiple companies
+ Same active ingredient as their
: generic equivalents. BRAN DED G EN ERIC e Price Higher Lower
DRUGS oroGs | | @

d Name Brand name Non-proprietary name

Availability May be limited Widely available

What are Generic Drugs? ‘ / “ T Hi "
£ | l "‘: Marketing (advertising & promotion) Minimal
=5 + Sold under the non-proprietary :

(generic) name. i S t’ Appearance  Unique May vary (different look)

* Manufactured by multiple & (colour, shape, logo)
companies after patent expiry. - Different Labels... S __'

« Usually more affordable. Same Active Ingredient... ° Quality Meets same standards Meets same standards

« Same active ingredient, o Therapeutic Effect (as per reguiatory bodies) (as per regulatory bodies)
strength and dosage form Sam L =)

as the branded version.

J
(c Advantages of Branded Drugs

 Why It Matters?

Both branded and generic drugs contain the same

Advantages of Generic Drugs

@ More affo(dable and cost-effective active ingredient and work the same way.
@ Strong brand recognition and trust © Same quality, safety and efficacy @ Choice depends on factors like cost, availability,
@ Extensive research and development L4 Wldely' a":':b‘.e ! g patient preference, and healthcare needs.
@ Wide availability in urban areas @' Helps In reducing the financial burden e Pharmacists play a vital role in guiding patients
@ Consistent quality from the same manufacturer on patients and healthcare systems for the right choice.
o Limitations of Branded Drugs T Limitations of Generic Drugs ) Same Medu:ine i”«
X Higher cost X Brand recognition may be low Different
X May not be affordable for all X Availability may be inconsistent al Valug in Healt
®  Marketing can influence prescribing % Some patients may prefer branded names E u

Rational Use + Informed Choice = Better Health for Al ——— ﬂ

Co-ordinator Dean

Dr. M. Kaleem, Ph.D. Prof. (Dr.) Abhijeet Kulkarni
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